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Headline: New phase for Irish Broadband
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IRISH Broadband is setto em-
-bark on the next phase of its suc:
:cessful marketing programme
‘with a €2 million campaign. The
‘campaign aims to dramatise the
‘theme of ‘a light at the end of
_the tunnel’ for Irish customers
‘who are embroiled in the com-
plexities of obtaining a broad-
band connection. A new logo will

‘be unveiled and the revived Orla Duffy It canbe an easy ex:

scheme will féature new TV com-
mercials, as well as new print, perience to get connectgd

-radio and online advertising.
Entitled, 'If you like Easy, you [I
.llke our broadband’, the cam-
_paign will illustrate how easy It is
to go onhne, with Irish Broad-
band’s umque Rtpwave piug &
play modem. . ;
Its lure is an €18 95 per m nth .
pr_lvce tag. no connection fee and
.with no need for a phoneiline..
“lrish Broadband will continue to
drive innovation for their cus:
tomers in the year ahead,” ac-
.cordmg to the company.
- Aceording to Orla Duffy, head
‘of marketing at Irish Broadband:
“Our last marketing campaign
was a great sticcess. Following a'
_massive response for our prod-
ucts we have eXtended 'ou’r net—

services. With ogr new campaign
‘we want to show that there is al-
‘ways an option and it can actual-.
‘ly be an easy expenence to get
connected.

. “We offer the marketplace a
‘true ‘broadband in a box' solu-
tion: for example it can be pur-
chased from one of our retail
partners, and the customeris
ready to experience broadband
once they get home and plug it
in: itsthateasy”

n contrast to, conventaonal
dband service prov:der v
Broadband uses proprie qy,
ntemet techno|ogy ta deluver

ithout the need and expense of;
aving a phone line. :



